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Mission

oDriving retaile
providing innovative integrated
technol ogy sol ut

%

StrongPoint




Strong market fundamentals for retail technology

Double opportunity for StrongPoint

1. Ecommerce most of our Retail Technologys a
clients want to grow within vital part of the solution
e-commerce for retail companies to

grow in ecommerce and

2. In-store: all of our clientsneed to improve instore
to improve store operations productivity
productivity
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Own Technologies

Retail Technology IBNS Technology

E-Commerce Logistics Suite

E-Commerce Logistics Suite handles and optimizes the entire work flow of web
orders - from planning, picking to delivery of goods. The solution is easy to
integrate with existing systems.

Click & Collect

Click & Collect makes it possible to shop
online and pick up groceries without having
to deal with the shop opening hours.

= Select & Collect

Select & Collect stores and

ensures high-value products in store.
Our customers reduce waste and
inventory management becomes
even more efficient.

ShopFlow Logistics

ShopFlow Logistics linked to mobile
devices simplifies your in-store routines
while also making them more efficient.
Minimize the time put into stocktaking,
take control of shipping, prices, orders
and loss of goods.

Self-checkout

Self-checkout is especially suitable for
retailers with a high number of trans-
actions and having customers with
medium-sized shopping carts. Our
customers improve customer experience
and reduce queues in the cashier area.

ClIT-cases

ClIT-cases based on IBNS (Intelligent
Banknote Neutralisation System)
technology which ensures cash
during transportation.

Cash Management

Closed cash handling automates, seals and
secures the cash at the cash point and in the
back office. Our customers reduce costs and
achieves increased flexibility, security and
customer service.
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Key focus areas

1. Maintain and grow relevance with retailers in
Home Markets (Norway, Sweden, Baltics)

2. Significantly grow presence with retailers i®pain
to mirror Home Market penetration

3. Growe-commerceinto a substantial portion of
Str on gBusinesst 0 s

V4

€ and be the best owner and empl oyer
businesses under the StrongPoiaimbrella
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nghllghts Q4 2018
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lighlights Q4 2018

‘ Solid quarterly financials
’ Significant customer wins

' Delivering on improvement initiatives

' Proposing increased dividends
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